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Senores’ US facility, acquired 
in FY24, currently manufac-
tures oral solids across key 
therapies. Shah expects a sig-
nificant growth opportunity in 
the injectables business in the 
US. “One is GLP-1 drugs, sec-
ond is controlled substan-
ces…these are morphine-sul-
fate injections or all controlled 
substance injections that are 
always in short supply,” he said.

Controlled substances need 
to be manufactured in the US to 
be sold in the country, and hav-

The company’s stock fell 
nearly 13% to end at ₹439 on the 
NSE on Monday.

The company plans to invest 
₹107 crore of the net proceeds 
from the issue in its US subsidi-
ary Havix Group Inc. to set up a 
sterile injectables facility in 
Atlanta. The facility is expected 
to be up and running by 
Q3FY26, and commercialised 
by the end of FY26, the com-
pany’s promoter and managing 
director Swapnil Shah told 
Mint in an exclusive interview. 

No kidding: Demand up 
for children’s products
Modern parents willing to invest in high-quality, safe, innovative offerings

ing a plant there gives the com-
pany an edge. Similarly, 
Senores is also looking at get-
ting a larger pie of government 
contracts in the US by expand-
ing its facility.

Senores has long-term part-
nerships with key foreign and 
Indian drugmakers including 
Prasco LLC, Lannett Company 
Inc., Jubilant Cadista Pharma-
ceuticals Inc., Alkem Laborato-
ries Limited, Sun Pharmaceuti-
cals , Dr. Reddy’s Laboratories 
Inc. and Cipla USA Inc. 

“We don’t compete with any 
of them…we are kind of like 
their extended arms,” Shah 
said. “A lot of these companies 
are our partners on our own 
ANDAs…they don’t do generic 
development, so they spend 
their money on their R&D on 
the complex products, but any-
thing they want to do on the 
generic front, they in-license 
from companies like us,” Shah 
said.

ANDA stands for abbrevi-
ated new drug application, 
which is submitted to the US 
Food and Drug Administration 
to approve a generic drug.
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N ewly-listed Senores 
Pharmaceuticals aims 
to set up a new facility 

in the US to make injectables, 
and eyes a larger pie of govern-
ment contracts and controlled 
substance orders through part-
nerships with larger drugmak-
ers in the country, a top com-
pany official said.

The Ahmedabad-based 
company, which has a presence 
in regulated markets like the 
US, the UK and Canada, as well 
as in emerging markets, has 
generics formulations as well as 
contract manufacturing and 
development businesses. 

On 30 December, Senores 
Pharma’s shares listed on the 
National Stock Exchange at 
₹600, a premium of more than 
53% over the issue price of ₹391. 
Its initial public offering closed 
on 24 December, after getting 
subscribed a massive 93.41 
times. The IPO included a fresh 
issue of ₹500 crore and an offer 
for sale of ₹82.1 crore.

Senores Pharma eyes US injectables mkt

Senores has long-term partnerships with key foreign and Indian 
drugmakers like Prasco, Alkem Laboratories and others. BLOOMBERG
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J ohnson & Johnson (J&J) 
agreed to acquire Intra-Cel-
lular Therapies Inc., a com-
pany focused on treatments 

for central nervous system dis-
orders, for about $14.6 billion.

J&J will pay $132 a share, the 
company said in a statement. 
That’s 39% above the closing 
price on Friday. Bloomberg ear-

lier reported a deal was in the 
works.

Shares of Intra-Cellular rose 
36% to $128.72 in trading 
before the market opened in 
New York. The stock has 
gained about 40% over the last 
12 months, giving the company 
a market value of roughly $10 
billion.

Intra-Cellular develops new 
treatments for mental health 
disorders and neurological 

conditions and is currently 
working on a drug for major 
depressive disorder that’s in 
late-stage trials. Its stock 
jumped last week after Intra-
Cellular said it entered into a 
settlement agreement with 
Sandoz to resolve patent litiga-
tion related to Caplyta, its med-
ication for bipolar depression.

Caplyta generated an esti-
mated $675 million in sales last 
year. J&J said the therapy has 

the potential to reach $5 billion 
in annual revenue.

J&J has long been viewed as 
a likely acquirer of Intra-Cellu-
lar, given that both companies 
have neuroscience drugs, with 
minimal overlap, according to 
RBC Capital Markets analyst 
Brian Abrahams. 

“We had always viewed a 
larger company as potentially 
even better able to broaden the 
drug’s sales,” Abrahams said.

J&J to acquire Intra-Cellular for $14.6 bn
Given the massive market size and growth potential, children have emerged as a strong 
target cohort for brands. MINT
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F rom educational toys to healthy 
snacks, consumer brands are tap-
ping into a fast-growing opportu-
nity in children’s products, driven 
by modern parents’ willingness to 

invest in high-quality, safe, and innovative 
offerings.

Brands such as Peak XV-backed toy-
maker Skillmatics, kids apparel-focused 
Includ, and entertainment firm Green Gold 
have seen their businesses grow due to 
interest in a fairly underserved category, 
founders and senior industry executives 
told Mint.

Skillmatics’ global revenue touched 
nearly ₹500 crore in 2024 while its India 
business doubled in the same period 
compared to the previous year, its 
founder and chief executive Dhvanil 
Sheth said. India is the firm’s second-larg-
est market after the US.

“I’ve been in the space since 2017 and I 
haven’t seen this kind of demand from 
India. With e-commerce and quick com-
merce becoming a way of life, the demand 
for kids products has just exploded,” Sheth 
told Mint.

Includ, which raised $1.5 million in seed 
funding from Incubate Asia Fund along 
with Escape Velocity and 
Abhishek Goyal (Tracxn 
co-founder) last year, has 
scaled to an annualized run 
rate of ₹72 crore in less than 
two years since inception, its 
founder Ashwin Rastogi said. 
Apparel has become the sec-
ond-highest in terms of 
spending among many households with 
children, he said.

Listed players are also looking closely at 
the space, with jewellery and personal care 
brands jumping on the bandwagon. Titan-
owned CaratLane has kids' jewellery col-
lection like earrings inspired by popular 

cartoon characters like Peppa Pig and Dis-
ney Lion King. The company has been tak-
ing it with seriousness in recent years as it 
accounts for nearly half of all gifting pur-
chases on the platform, according to the 
firm’s chief operating officer, Atul Sinha.

“The kids’ category has demonstrated 

exceptional performance, with revenue 
growing by over 30% in the past year. Ear-
rings and nazarias (evil eye) are among the 
most sought-after products with IP-based 
designs contributing significantly to the 
category’s success,” Sinha noted.

Last year, Dabur India announced its 

foray into kids toothpaste. Stationery maker 
DOMS India acquired a majority stake in 
Uniclan Healthcare, a producer of baby 
hygiene products like wipes and diapers, in 
September. Given the massive market size 
and growth potential, children have 
emerged as a strong target cohort for 

brands. The global toys and 
games market was estimated at 
$324 billion in 2023 and is 
expected to grow at a com-
pounded annual growth rate 
(CAGR) of 4.3% from 2024 to 
2030, according to a research 
report by Grand View 
Research. India’s market for 

kids’ apparel alone reached $22 billion in 
2023, and is likely to swell to $26.5 billion by 
2032 at a CAGR of 2.28%, estimates by mar-
ket research firm IMARC Group showed.
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For an extended version of the story, go to 

livemint.com.

toy tales
INDIA’S market for 
kids’ apparel alone 
reached $22 billion in 
2023, may swell to 
$26.5 billion by 2032 

BRANDS such as 
Skillmatics, Includ 
have seen their 
businesses grow 
substantially

LISTED players, 
including jewellery 
brands, are also 
looking closely at 
this space now.
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