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ranstform customer
journeys with Data-driven
Experience framework

HCLTech delivers irﬁvidualized experiences
transforming customer service algorithms




Introduction

HCLTech’s Data Driven Experience framework
brings together data and provides insights
ensuring exceptional customer service at all
touchpoints. The framework helps marketers
to make complex decisions which can help
design contextual and personalized customer
experiences. It consolidates data from several
platforms to create a cohesive customer
profile and provide the next best actions using
advanced analytics and experience platform
that can deliver the suggested experiences.
HCLTech’s data driven experience solution
aims to bring together these areas seamlessly
to deliver individualized experiences to
customers across their journey while it
constantly learns and gathers data

based on actions taken by the users.

Why Data-driven
Experience?

Data has become even more important in

the customer journey today. The explosion of
digital has increased the opportunity to better
understand what the customer is choosing

and who they are. Marketers can harness digital
data to capitalize on the "l want to know" and

“l want to buy” moments. It is now possible to
capture data that can help companies shape
their customers’ journeys and experiences.

HCLTech's Data Driven Experience is a data
and analytics framework that allows marketers
to optimize their efforts, create smarter
customer journeys, which enables delivery

of engaging, personalized and contextual
communication, resulting in efficient and
effective customer experiences.

Solution highlights

HCLTech's solution consists of:

Hill

Customer data platform:
A unified customer profile, customer
segments, identity resolutions

Experience platform:

A web and mobile application to capture
user behavior, allowing brands to send
personalized information/offers, vertical
specific components, campaign
workflows and templates

i

Analytics services:

Predictive and advanced analytical
models to define next best actions
and experiences for the customer
such as cross-sell/ upsell, product

- recommendations, upcoming offers, etc.
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HCLTech is a global technology company, home to 219,000+ people across
54 countries, delivering industry-leading capabilities centered around digital,
engineering and cloud, powered by a broad portfolio of technology services
and products. We work with clients across all major verticals, providing
industry solutions for Financial Services, Manufacturing, Life Sciences and
Healthcare, Technology and Services, Telecom and Media, Retail and CPG,
and Public Services. Consolidated revenues as of 12 months ending
September 2022 totaled $12.1 billion. To learn how we can supercharge
progress for you, visit hcltech.com.
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